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Smartphones and Global Connectedness
The social or global issue
The advent of social media has come with many changes in society, and now more than ever, the world is interconnected (Phillips, 2014). The world has become more connected, thanks to the internet. In the business sector, it is now possible for people to do business from different parts of the world. You can simply log in to Amazon and purchase any product you want from the comfort of your house. This is how much Smartphones have connected the world.  
The issue of discussion is regarding Smartphone and global connectedness. Smartphone has become a necessity today, and since the emergence of this gadget, the world has become more connected. The first cell phone was invented in 1973, but from the year 2000, technology improvements came with Smartphones (Salehan and Negahban, 2013). The young people are using Smartphone in huge numbers, and this has created an opportunity for business and online marketing (Phillips, 2014). The rise of social networks such as YouTube and Twitter has helped the world to be interconnected.
Target Population
The Smartphone is virtually used by all people, but today, young people are the target group. According to a study done in the UK, a fifth of the young people are addicted to using a Smartphone. Young people between the age of 16 and 24 years spend roughly seven hours a day on the internet using their Smartphone. A majority of young people use Facebook and Twitter, which is helping them become connected globally. 
According to Salehan and Negahban (2013), it is essential to know how young people use the Smartphone to connect with the world. Understanding this phenomenon will create opportunities for companies to learn the best way to market their products to the world (Phillips, 2014). This issue is important because experts can also capitalize on this topic to understand how to improve society and address issues that are urgent in the community. 
How the chosen issue relates to this topic
The rise of the Smartphone has created a good platform for people to interact and communicate easily (Phillips, 2014). Moreover, the Smartphone has allowed the business to be done differently because companies are now able to increase brand awareness and visibility through social networks, and so on. The Smartphone has revolutionized communication because it has created efficiency, and people can now address issues such as environmental concerns and business ideas in an easier manner.  With social media, education has also become easier, and now, people can use Smartphone to communicate to a large group of people through channels such as Blogs.   
Impact on the target group
[bookmark: _GoBack]The young people are known to use Smartphone in large numbers. According to research, the use of cell phones has caused addiction and mental problems (Salehan and Negahban, 2013). Many parents are worried about this trend because young people are so addicted to using a Smartphone. However, the Smartphone comes with benefits to young people because it helps them to easily adapt to their environment. The idea of communicating with Smartphone has helped the young people to connect with their parents and relatives even if they are a distance apart. More importantly, teachers are using certain mobile apps to help students engage in class discussions and teach other difficult subjects (Phillips, 2014). The ability to teach students using a Smartphone has allowed education to be easier. All these have come with benefits, better communication, and improved connectivity with the world at large. Indeed, the Smartphone is creating a better opportunity for world connectivity.
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